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(57) Abstract : 

The present invention relates to an advanced marketing management system designed specifically for the luxury retail sector, aimed at enhancing brand equity and 
fostering long-term customer loyalty. The system integrates multiple intelligent modules including AI-driven customer profiling, experiential loyalty frameworks, 

sentiment analysis, personalized storytelling, and omni-channel experience management. By leveraging emotional analytics and personalized engagement strategies, the 

invention enables luxury brands to deliver curated, emotionally resonant experiences that build deeper connections with clients, strengthen brand perception, and 
elevate customer lifetime value.  
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